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	 experience to improve local places	 Enthnographic Unit, Ipsos MORI 

		



contents

3

9	 Researching Children: Are we getting it right?   	 Barbie Clarke, Managing Director, Family Kids and Youth

	 A discussion of ethics	 Agnes Nairn, Affiliate Professor of Marketing, EM-Lyon 	  
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	 and stay relevant	 Consumer Analytics and Insights (CA&I), Nokia
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