Learn how Yahoo, T-Mobile and Channel 4 use the
mobile channel in a range of innovative ways to reveal
new insights, better understand behaviour and drive

improvements through their organisations.

Join your industry peers and learn how to:

compelling mobile apps to capture
and categorise deep ethnographic insights

mobile with social networking and
co-creation research approaches

mobile and traditional methodologies
to develop powerful holistic insights
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Mobile Insights conference, 30 June 2010, London Chamber ¢

FIVE
REASONS TO
BOOK TODAY

® Learn how to use mobiles to
deliver broad and deep
ethnographic insights

® Understand how to optimise
content for mobile research
campaigns

@ Follow best practice and avoid

common pitfalls to maximise
effectiveness of mobile research

® Network, debate issues and
share experiences with your
peers

® SAVE £100 when you book
before 28 May with the
Early Bird Discount

Mobile phones present a rich opportunity
for researchers who want to gain broad
and deep ethnographic insights into their
target market. For those organisations
taking their first steps in mobile market
research, appreciating both the similarities
and differences between mobile and other
research channels is vital for success.
This invaluable one-day conference on
generating rich consumer insights
using cutting-edge mobile phone
research techniques will share

best practices in mobile research,
highlight technical, methodological

and ethical challenges and showcase
innovative projects.

research. “irs

Research is the leading provider of high-quality events

for the research and insight industry.

Organised in association with MRS and aimed at researchers from
agency and clientside, the events are designed to educate and inspire
across a diverse range of topics. Learn the latest research techniques,
debate with leading experts in their field and network with insight
professionals from the worlds of research, advertising, marketing, data
analysis, brand management and academia.

08:30 Registration and refreshments
09.15 Chairman’s opening remarks
Neil Jessop, Chief Executive Officer, OnePoint Mobile Surveys

9.30 Securing foundations, defining
the future

« What are the global challenges and barriers to mobile
research?

e Implementation channels and the rich variety of opportunities
they introduce

« How the market research industry defines mobile research
will determine its impact

Tim Snaith, Chief Research Officer, G
OnePoint Mobile Surveys One

10.00 Tracking current and future trends in
mobile research techniques

* How the mobile channel is being used to generate and
collate market insights

 Forecasting future mobile usage

e Identifying vertical and horizontal segments where mobiles
are a good research tool

= Optimising usability to generate full and accurate responses

* How will the evolution in mobile usage and consumer
attitudes translate into innovative market research
approaches? Session covers mobile social networking;
mobile co-creation; mobile focus groups

Tom Weber, P K—‘

Vice President, Telecom Q. BAPARK

Practice, Globalpark

manage what matters

10.30 Morning refreshments

11.00 Smartphone trends and opportunities
» General Market Trends

» Key Application Store Trends

 Future Trends and Implications

Tom Weber, Vice President,
Telecom Practice,
The Nielsen Company

nielsen

Book now at research-live.com/events







Mobile Insights 30 June 2010, London Chamber of Commerce and Industry, 33 Queen Street, London EC4R 1AP

Booking form

Visit www .research-live.com/events

Or send this form to: Kulvir Dhillon, Research Conferences, MRS, 15 Northburgh Street, London EC1V 0JR

Or fax it to +44 (0)20 7490 0608

Company Partners — please call +44 (0)20 7566 1853 or email kulvir.dhillon@mrs.org.uk

[ ] Friend/colleague [ ] Email [ ] Direct mail

] Publication — which? [] Website — which? ] Other — please specify
From 28 May

MRS Member £415 (£487.63 inc VAT)

Non-Member

£545 (£640.38 inc VAT)

Please note. Early Bird fees
must be paid in full by 28.05.10

First name Last name
Company Job title
Email address Tel

£ + VAT | £

= | £

Booking query contact

Company name

Email Tel
Address
Postcode Country

Please tick as applicable

Payment All fees are to be paid in pounds sterling and are subject to VAT at the standard rate of 17.5%, including international bookings.

[ ] Cheque/banker’s draft (made payable to The Market Research Society)

[ ] Bank transfer (MRS bank details: Barclays Bank PLC, 27 Soho Square, London W1D 3QR
Sortcode 20-67-59. Account no. 20618357. Swift Code BARCGB22. IBAN no. GB23 BARC 2067 5920 6183 57)

[ ] Invoice (Please note that all invoices must be settled prior to the event)

Address for invoice (if different)

Postcode

[ ] Credit card Please chargemy [ ]Visa [ ]Mastercard [ ] Amex Maestro/Switch — issue no:

Country

Start date Expiry date Amount (inc VAT) £
Card No Validation code (last 3 digits)
Cardholder’s name Signature
Cardholder’s address (if different)
Postcode

Booking conditions: Substitutions may be made in writing at any time. However,
we are unable to make refunds or cancel invoices for cancellations received less than
28 days before the conference is scheduled to take place.

Please note that for overseas delegates payment is
required with the booking.
Data Protection: The Market Research Society processes the information provided
by members and non-members to enable it to carry out its activities in accordance
with its objectives and for its administrative purposes. We may use the information
to tell you about our other products and services.

We may also make it available to any person on request to enable them to contact you for
any purpose other than direct marketing. If you do not wish the information to be disclosed
in this way, please notify us in writing. The Society is occasionally approached by other
organisations who wish to engage in direct marketing to its customers. If you do not object
to the Society disclosing the information it holds for these purposes, please tick this box. D

I accept booking conditions (please sign)
The Market Research Society, 15 Northburgh Street, London EC1V 0JR.
Registered in England No 518685. VAT No. GB 239 8954 04.






